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Unit 7 Journal: Starbucks’ Ethical Behavior
Starbucks Corporation is an American global coffee company that is keen on the promotion of ethical conduct. Even though it is the world's largest and best coffeehouse chain, it strives to maintain a high level of ethical conduct. The company continually displays ethical behaviour through its business, the community, the environment and how it displays diversity and wellness. This has driven it always to live its mission and vision statement which in themselves are a display of a proper code of conduct. The company always involves the customer who is allowed to know how it is doing. It is open to a level where its mission and vision statements are plastered on the walls of most of its stores. Starbucks gives facts on its coffee cups which makes it socially responsible. The company uses environmentally friendly materials, shares true information with its partners and has its values highly published, nature which is rare in most organizations.
There is a lot I would get from Starbucks if I was to improve another company’s code of ethics. I would borrow the concept of customer involvement which allows their clients to understand the operations of Starbucks. This is key in giving customers confidence in what you are offering. I would recommend environmental consciousness which the company displays. This is important in ensuring the environment is sustained for posterity and less damage is caused on the other ecosystems. Furthermore, I would also pick out on openness through publications that give true information thus enabling the clients to have confidence in the quality of the products and services being received.

